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OPTIMISM, PROSPECTS AND PERFORMANCE

Confidence in the Scottish economy remained low, with net confidence* at -29. Views on business performance and
optimism about future prospects remained high .
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PLANNING AHEAD
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CHANGE IN APPROACHTO Reasons for planning less far ahead than usual:

FORWARD PLANNING Political uncertainty I

Around a quarter (27%) of businesses had changed the Market uncertainty/changing demand
length of time they were planning ahead for.
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(1 1 Compared to our typical approach, we

are planning... Personal circumstances [l
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Considering relocating M| 10%

Limitations of current premsises §I
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COMPETITIVE ADVANTAGE

88% had taken action in the last 12 months
to enhance their competitive position

Actions taken to enhance competitive position in last
12 months (top 6)

Invested in premises/equipment _ 59%
I 50%
I 49%
Upskilled staff - 44%

Collaborated to reduce costs - 37%

B 37%
STAFF RECRUITMENT & RETENTION

65% were confident they could access
staff they needed in the next 12 months,
while 34% were not

Targeted new customers/markets

Analysed data to inform decisions

Adopted new technologies

64% anticipated challenges when either
recruiting or retaining staff

Challenges anticipated in recruiting and retaining staff
Lack of suitably skilled candidates 64%

Availability of housing in the area 45

41%

Other businesses offer more o
attractive k 41%
packages

Our location is off-putting

Lack of seasonal/temporary 389
accommodation o

Lack of childcare 32%

Lack of employment opportunities 30%
for partners o
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Loss of non-UK EU workers IR{ONA

RELATIONSHIP WITH OTHER
MARKETS

Importance of relationships with other markets

mImportant ®Notimportant

59%

Trade links with rest of the UK 38%

European Single Market 56% 38%

Customs union 54% 38%

Free movement of people 54% 43%

Trade links with outside the EU 49% 49%

The decision to leave the EU is a

The decision to leave the EU will

ACHIEVING FUTURE PLANS

Digital and mobile connectivity and improved
transport connections were the most important
factors needed to help achieve future plans

Factors needed to achieve future plans (top 5)
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FAIR WORK PRACTICES

89 of businesses had used fair work practices
0/ .
© to help them attract and retain staff.

Fair work practices used (top 5)
s
P e
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25% of tourism business used zero hours contracts,
compared with 13% overall

Competitive levels of pay

Training and skills
development

Flexible working

The Living Wage

Top 4 reasons for offering zero hours or
other flexible contracts

84% 62% 60% 95%
More Make us Draw on Respond to
flexibility for attractiveto expertiseas/  seasonal
existing staff =~ new staff whenneeded  demand
IMPACT OF BREXIT

Brexit was seen as more of a risk than an opportunity, but
businesses were confident they could adapt.

mAgree mNeither mDisagree

25%

55%

o X : 17%
significant risk to our business

bring significant new  RLSA HEEE/S

opportunity for our business

I am confident our business
can adapt to the consequences
of leaving the EU

17% 25%

ensure a representative sample of the regional business base.

NOTES: Survey fieldwork was conducted between 10" June and 8% July 2019 using telephone interviewing. In total 1,001
businesses and social enterprises participated. For more detail visitwww.hie.co.uk/business-panel. Findings are weighted to




